
University of Missouri Athletic Department 

economic impact study 




ie findings of the study highlight the significant impact tha 
University of Missouri Athletics Department has on the 

Columbia Community: 



The mu Athletics department is a vital component of the 

City of Columbia's health! 



The Study and its Findings 



The total direct economic 
impact was calculated to be 
$72,236,228, and with indirect 
and induced costs 
incorporated, the total 
economic impact that the 
University of Missouri Athletic 
Department generates is 
$1 18,698,569. This number 
represents additional local 
expenditures that would not 
have otherwise existed, 
including salaries, purchases 



This shows that sporting events not 



only generate local 
expenditures, but also 
create new jobs and 
economic opportunities 
throughout the City of 
Columbia. 



■ 



The findings show 
that the MU 
Athletics Department 
will greatly augment the 
City of Columbia's 
financial development 
throughout the distant 
future! 



Higher city-wide revenues 
will create new infrastructure, 
which subsequently will increase 
tourist appeal and fan support. 



from local businesses, anc^ 



The Study and its Methodology 



student tuition. 




This study was commissioned by the Columbia Chamber of Commerce and 
the Columbia Convention and Visitors Bureau. It was conducted by a group 
of graduate students from the Trulaske College of Business Crosby MBA 
Program at the University of Missouri using data from the 2010 fiscal year, 
which began on July 1, 2009, and ended on June 30, 2010. 

To estimate the economic impact of the athletic facilities, a formula was 
used that was the sum of the direct revenue (immediate effects of changes 
in tourism expenditures), the indirect revenue (near-term re-spending of 
the direct sales, such as company re-spending and increased wages), and 
the induced revenue (delayed household spending of income earned 
directly or indirectly, such as housing, food, transportation, etc.). 



Direct revenue was calculated by multiplying three revenue categories 
(corporate, fan, and other revenue*) by the appropriate revenue allocation (in- 
town or out-of-town). 



The direct 
economic impact 
value incorporates all 
financial contributions 
made to the City of 
Columbia through 
corporate, fan and other 
revenue sources. 



To calculate the indirect and induced revenue, the United States 
Department of Commerce's BEA RIMS II multiplier was used, which is 
the industry standard multiplier for economic impact studies. 
Multipliers are tools used to mimic the secondary financial effects of a 
variety of economic activities that create a shift in demand on a region 
by representing the economic interdependency between sectors 
within a particular region's economy. 

^ Corporate revenue : In-stadium advertising, Big 12 Conference proceeds, Tiger 
Scholarship Fund Donations, camps; 

Fan revenue : Ticket sales, concessions, parking, and Team Store merchandise; 
Other revenue : Hotels, restaurants. 



The Study and its Research 



The study acquired data from: 

• Records of ticket sales 

• Television revenue 

• Donor contributions 

• Fan spending 

Season ticket sales for football, men's 
basketball, and spirit passes were 
divided into two categories using 
USPS zip codes: those purchased by 
households within Columbia**, and 
those purchased by 
households outside of 
Columbia. 








These fan percentages 
were then used to 
develop the fan make- 
up for each specific event category 
and to calculate the amount fans 
spent on food and lodging while in 
Columbia for events. Out-of-town 



football fans spend, on average, 
$54.68 each, while in-town football 
fans spend, on average, $25.13 
each. Out-of-town men's and 
women's basketball, other 
sports and non-program 
specific event fans spend an 
average of $23.95 each, while 
in-town the fans spend an 
average of $9.05 each.*** 

Only 20% of the fan revenue 
that came from fans living 
within Columbia was calculated 
as being new money into the 
Columbia economy.**** 




**Considered Boone and 
Howard Counties 

***Fan expenditure numbers 
were derived from an economic 
impact study done at the 
University of Nebraska, which 
averaged the average cost of 
food and lodging for fans 
attending athletic events in four 
other college athletics 
economic impact studies. The 
data was then adjusted for CPI 
and is equal to 1 . 1 165 times the 
Nebraska data. 

****This 80% reduction of 
revenue from fans living within 
Columbia simulates an impact 
study done by the University of 
Michigan. 
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Football 


% of Fans 


Total Fans Within Columbia (includes students) 


21,391 


53.31% 


Total Fans Outside Columbia 


18,730 


46.69% 


Men's Basketball 


Total Fans Within Columbia (includes students) 


7,677 


68.17% 


Total Fans Outside Columbia 


3,584 


31.83% 


Women's Basketball/Other Sports 


Total Fans Within Columbia (includes students) 


947 


90.36% 


Total Fans Outside Columbia 


101 


9.64% 


Non-Program Specific 


Total Fans Within Columbia (includes students) 


21,391 


53.31% 


Total Fans Outside Columbia 


18,730 


46.69% 



Category 



Football Out-of-town Residents 



Football Revenue In-town Residents 



Men's Basketball Revenue Out-of town Residents 



Men's Basketball Revenue In-town Residents 



Women's Basketball/Other Out-of-town Residents 



Women's Basketball/Other Revenue In-town Residents 



Non-Program Specific***** Revenue Out-of-town Residents 



Non-Program Specific Revenue In-town Residents 



Total Corporate Revenue 



Total 
Multiplier 



Grand Total 



Revenue 



$16,930,826 



$6,778,683 



$3,408,159 



$2,047,434 



$2,908,416 



$107,392 



$3,673,969 



$1,185,971 



$35,194,838 



$72,236,228 
1.6432 



*****Non-program Specific Events for the fiscal 2009-2010 year included the Sprite Step Show, Jason Aldean, Jeff Dunham, State 
Cheerleading, SMSG Shoot Out, State High School Wrestling, Tim McGraw, High School Basketball tournaments, Harlem Globetrotters, 
Missouri Boys USA Wrestling, Dancing with the Missouri Stars. 
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All information in this brochure came directly from the study conducted and paper written by MBA Students James Baskett, 
Sean Flynn, Zack Odem, Tyler Sparks, and Matt Wagener under the guidance of Dr. Gregg Martin. 



